Humanities and Management Science Department
Celebrates
Diamond Jubilee Year and Organizes Alumini Interaction, Expert
Talk and Workshop in the Month of December 2022.
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INTERNATIONAL CONFERENCE
ON
EXPLORING DIGITAL HUMANITIES: CHALLENGES AND
OPPORTUNITIES
(ONLINE MODE)

10-11 DECEMBER 2022
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' INTRODUCTION . Pryanka Ra
“With the introduction of technology, there is a paradigm shift in the field of social sciences
in general and marketing in particular. Today, with the increased accessibility to an ever-
increasing amount of information from the internet, consumers are not only becoming - D
more professional in consumption but are equally confused with more choices to make in
less time.
The present conceptual study on the basis of existing literature and theory intends to
highlight the paradox of technology in view of digital psychology.
OBJECTIVES OF THE STUDY:
To study the importance of digital psychology in marketing.
To explore the negative aspects of consumer’s technology adoption through the lens of
digital psychology.
To propose a conceptual model that the magnitude of the effect of negative social
proof as compared to positive social proof is more on consumer’s technology adoption

intentions.
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THEORETICAL BACKGROUND

TECHNOLOGYADOPTION DECISIONS AND NEGATIVITY BIAS

Key p

Theory (authors) Conclusions Drawn for
the Present Study

Effect is the tendency for the brain to conclude that something « Consumers pay

of the theory

The Effect |The

(1848)

must be desirable because other people desire it.

Technology acceptance
theory (Davis, 1989)

Positive beliefs about technology predict adoption behavior Perceived trust in
technology drives technology adoption Innovation resistance theory

Innovation Resistance
Theory (Ram & Sheth,
1989)

Conflicting beliefs about a novel technology impose adoption barriers Perceived
risk hampers technology adoption intentions and behavior Valence theory

Valence Theory(Lerner
& Keltner, 2000)

Positive valence facilitates consumers decision; negative valence hinders
decisions Negative valence outperforms positive valence in technology adoption

Dual-factor theory
(Herzberg et al., 1959)

Negative factors may dissatisfy, but cannot satisfy; only positive factors can
satisfy Negative valence increases perceived risk but positive valence does not
reduce it

Negativity bias (ito et
al., 1998; Rozin &
Royzman, 2001)

Negative valence triggers heavier responses than positive valence.

Source: Author’s own
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more attention to
negative
information than
positive ones.
Negative social
proofs have
greater validity as
compared to
positive ones.
Consumers may
make bad
decisions on the
basis of negative
cognitive bias.
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MADAN MOHAN MALAVIYA UNIVERSITY OF TECHNOLOGY
GORAKHPUR

HUMANITIES AND MANAGEMENT SCIENCE DEPARTMENT
organizes

Expert Talk
on the occasion of
Biamand, Jubilee celebration
December 14th 2022 at 11 AM
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MADAN MOHAN MALAVIYA UNIVERSITY OF TECHNOLOGY
GORAKHPUR
HUMANITIES AND MANAGEMENT SCIENCE DEPARTMENT
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Expert Talk on the occasion of

Venue ‘ Date : 15th December
Seminar hall Time:11 AM
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